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Motivations associated with Food Choices”

e perception of food as healthy, assessed from the question: “
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Since the 90’s, the National Food and Nutrition 
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However, it’s necessa

However, it’s interesting to notice new trends of behavior nowadays

Even so, it’s not only women who suffer from social 

with regard to men’s food, there are multiple elements operating in this dynamic, especially the 
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wasn’t enough to insert 

the author it’s in this group that we find the highest consu
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